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2022 2023 2024

῀ַ̂ᾝ̃ 297.02 298.02 284.71

≠ ַ̂ᾝ̃ -0.70 -0.12 -1.40

ַ̂ᾝ̃ 16.28 12.71 13.82

(3)

Ὲ └ ⇔ ⅞̆ ⇔ ̆ PTA ֟ ῏֟

ȂῈ ῤᴨ ҙ ̆ Ḡ ̆ ῤ ᾢ ᴨלȂ

Ҋ ↓₮ Ὲ Ғ≠ Ȃ

No Ғ≠

1 ѿ 10KV
ZL 2023 2

2464351.5
2024.4.19

2 ѿ
ZL 2023 2

2579045.6
2024.4.19





Ὲ ⱬԍҹ ᴪ ⱬ ȂῈ ꜜⱬ ̆ Ḥ ̆ ᴑ

ҙ ᴪ ᴋ̆ҹ ҙẫ ȁ Ạ₮ ױ ˻

11 2021 ᴑҙ Ҭ ҙ ᴪ 2022.8

13 2021 ⱳ └ ᵬᾢ ᵝ ῐᶫ Ὲ 2022.1

14 ᴑҙ Ḥ 2022.9

15 ᴑҙ Ḥ 2022.9

16
2021-2022 ľ Ҽ Ŀ

̂ ̃
ᴪ 2022.12

17 2022 ᴑҙ ֲ 2023.1

18 2022 ᵬ ᴪ 2023.6

19 2022  ´ᴑҙ
ֲⱬ ᴪḠ

2023.8

20 2022 ᴑҙ Ҭ ҙ ᴪ 2023.9

21 Ḥ 2023.10

22 2023 Ҭ └ ҙ ᴑҙ 500 Ҭ ῃ ҙ ᴪ 2023.9

23 Ҭ ᴑҙ 500 Ҭ ῃ ҙ ᴪ 2023.9

24 ҈ ⁞
Ṝ ⁞

ᵬ ᴪ ⱲῈ
2023.10

25 2023 ⱳּבᴑҙ Ҭ῍ 2024.2

26 ҙԑ Ḥ 2024.2

27 2023 ᴑҙ Ҭ῍ ѿ 2024.3

28 2023 Ⱶҙῐ ֲ 2024.3

29 ᴑҙ
ֲⱬ ᴪḠ

2024.1

30 2023 ᴑҙ ᴪ ᴋ ᾢᴑҙ ҙ ᴪ 2024.3

31 2023 ᵬ ᴪ 2024.4

32
҂ ῤ ѿᵣ ľ Ŀᴑ

ҙ
Ⱶ 2024.8

33
2024 ҈ Ҭ

ᾢ ᵣ

Ҭ῍ ῐ ȁ ῐ ֲ
2025.2
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